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At present, border trade between Thailand and the People's Democratic Republic of Laos (Laos PDR) faces a variety of hurdles. These problems include the fact
that cross border transportation is allowed only at a limited number of points, leading to increased costs. Moreover, trade facilities have not improved. At the same time,
the government has not publicized its measures related to border trade widely enough, which results in a lack of understanding among cross border trade operators. This
research, therefore, was intended to provide insights by studying: 1) the conditions and the level of importance of the antecedents of the Thai government's border trade
promotion policies; and 2)the influence of the antecedents of the Thai government's promotion policies on the development of strategic plans for cross border trade
between Thailand and the People's Democratic Republic of Laos at the Chiang Khong border point. Quantitative and qualitative research methods were employed in this
research. For the quantitative research, the sample was drawn from 240 business owners, selected by simple random sampling with the use of the table of random
numbers. The sample size was based on 20 times the number of variables. The quantitative data were analyzed by hierarchical regression analysis and path analysis. As for
the qualitative part, in-depth interviews were conducted with 6 top executives of the Ministry of Commerce, all of whom were experts in the area of border trade. The
collected data were then analyzed by content analysis.The research findings revealed that:1) the Thai government's border trade promotion policies were the most
significant factor determining the success of strategic trade plan development, followed by relationships between trading partners, and product costs, respectively, and 2)
the effectiveness of strategic trade plan development for cross border trade between Thailand and People’s Democratic Republic of Laos depended upon the relationships
between trading partners and the government's promotion policies. Although product costs did not have a direct causal relationship with the development of trade
strategies, they were found to have a direct influence on the relationships between trading partners and the government's promotion policies.This research suggests that,
in developing cross border trade strategies, stakeholders have to consider the relationships between trading partners and the government's promotion policies, especially
the ones related to the enhancement of the business owners: know-how regarding the manufacturing of high-quality products. This would give them a competitive edge in
trade. In addition, the Thai government should support the conduct of surveys on consumer demand for goods among consumers in the People’'s Democratic Republic of
Laos, as well as those living in Thai border areas.
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X*=110.178,df=70,p-value=o.01155;Relaive x=157; GFl=.972; AG=.923;RMR=.0141; SRMR=.0734; RMSEA=.038; P-
Value for Test of Close Fit=.60; NFI1=0.978;CFl1=.992;CN=360.757
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Teaching practice was considered a very crucial training process to prompt and prepare the teaching college
students for their careers with the desirable characteristics regarding The National Qualification Framework for
Higher Education and Teacher’s Council of Thailand. The characteristics of Teaching College Students, especially in
the Southern Rajabhat University, were identified and conducted to investigate the key components of the educational
process in order to produce qualified teaching college students who tailor-made for the communities. The research
findings demonstrated four key components; knowledge, skills, ethnics and identities were entitled as the most vital
characteristics of teaching college students of the Southern Rajabhat University. The research objective was to
investigate the characteristic components and correspondence between characteristic components of teaching college
students in the Southern Rajabhat University. The research methodologies were Qualitative Research with the
empirical data and Quantitative Research. The total of 1,297 persons (784 students and 513 Assistant teachers) were
collected using the survey with Rating Scale (120 items) from the senior students and assistant teachers in Surat Thani
Rajabhat University, Nakorn Sri Thammarat Rajabhat University, Phuket Rajabhat University, Songkha Rajabhat
University and Yala Rajabhat University during 2016. The survey itself was validated by 5 experts (I0C = .50 - .01,
reliability = .87). The data were statistically analyzed using the Second Order Confirmatory Factor Analysis.The
research findings were as follows; 1) The key characteristic components of senior college students and assistant
teachers in the Southern Rajabhat University were knowledge, skills, ethics, and identities respectively. 2) Within the
context of four key characteristic components (knowledge, skills, ethics, and identities), 14 key Indicators were
consisted with the empirical data considering on each indicator (x>=110.178, df=70, pvalue = o.01155; Relaive x*=1.57; GFl=.972;
AG =.923; RMR =.0141; SRMR=.0734; RMSEA =.038; P-Value for Test of Close Fit = .60; NFI=0.978; CFI =.992; CN=360.757)
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INTRODUCTION

Currently, museums in Thailand are facing problems including the deterioration of exhibits, which outdated display methods, which
lacked of community collaboration and which been absented of a systematic model of management. Therefore, museum administrators
should has an appropriate, contextually relevant management model to follow.

AIMS AND OBJECTIVES

The objectives of this research were: 1) to study the level of integrated marketing communication, transformational leadership, innovative
thinking, and the result of performance of museums in Thailand 2) to study the influence of integrated marketing communication,
transformational leadership, and innovative thinking on the result of the performance of museums in Thailand.

METHOD

This research employed mixed methods combining quantitative and qualitative research. In the quantitative research, the research sample
consists of 320 managers and administrators of museums recorded in the museum data base by Sirindhorn Anthropological Center (Public
organization). This sample size is determined based on the criterion of 20 times the variables and selected by the stratified sampling
method. Data were collected by a questionnaire. The results of quantitative research were confirmed by in-depth interviews with 18
managers and administrators of the museums. The data were analyzed by descriptive statistics, which is percentage, mean , and standard
deviation as well as structural equation models, and confirmatory factor analysis.

RESULTS

The research findings revealed that: 1) integrated marketing communication and the performance of museums were rated at a moderate
level, while transformational leadership and innovative thinking were rated at a high level; 2) intergrade marketing communication,
transformational leadership, and innovative thinking had a direct influence on the performance of museums in Thailand in a positive
direction at .001 and 0.05 level of statistical significance, and each variable had a direct and positive relationship with each other. In
addition, the model developed by the researcher conformed with theories and empirical data.

CONCLUSIONS/CONTRIBUTIONS

The findings of this research can be applied as guidelines for improving and managing the museums in Thailand to gain a sustainable
competitive advantage by focusing on the importance of Integrated Marketing communications, leadership of the museum managers, and
the use of innovation as well as be proved the level of integrated marketing communication, transformational leadership, innovative
thinking, and the result of performance of museums in Thailand and the influence of integrated marketing communication,
transformational leadership, and innovative thinking on the result of the performance of museums in Thailand.
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INTRODUCTION

Currently, museums in Thailand are facing problems including the deterioration of exhibits, which outdated display
methods, which lacked of community collaboration and which been absented of a systematic model of management.

Therefore, museum administrators should has an appropriate, contextually relevant management model to follow.

AIMS AND OBJECTIVES

The objectives of this research were: 1) to study the level of integrated marketing communication, transformational
leadership, innovative thinking, and the result of performance of museums in Thailand 2) to study the influence of
integrated marketing communication, transformational leadership, and innovative thinking on the result of the

performance of museums in Thailand.

METHOD

This research employed mixed methods combining quantitative and qualitative research. In the quantitative research,
the research sample consists of 320 managers and administrators of museums recorded in the museum data base by
Sirindhorn Anthropological Center (Public organization). This sample size is determined based on the criterion of 20
times the variables and selected by the stratified sampling method. Data were collected by a questionnaire. The
results of quantitative research were confirmed by in-depth interviews with 18 managers and administrators of the
museums. The data were analyzed by descriptive statistics, which is percentage, mean , and standard deviation as

well as structural equation models, and confirmatory factor analysis.

RESULTS

The research findings revealed that: 1) integrated marketing communication and the performance of museums were
rated at a moderate level, while transformational leadership and innovative thinking were rated at a high level; 2)
intergrade marketing communication, transformational leadership, and innovative thinking had a direct influence on
the performance of museums in Thailand in a positive direction at .001 and 0.05 level of statistical significance, and
each variable had a direct and positive relationship with each other. In addition, the model developed by the

researcher conformed with theories and empirical data.

CONCLUSIONS/CONTRIBUTIONS

The findings of this research can be applied as guidelines for improving and managing the museums in Thailand to
gain a sustainable competitive advantage by focusing on the importance of Integrated Marketing communications,
leadership of the museum managers, and the use of innovation as well as be proved the level of integrated marketing
communication, transformational leadership, innovative thinking, and the result of performance of museums in
Thailand and the influence of integrated marketing communication, transformational leadership, and innovative

thinking on the result of the performance of museums in Thailand.



