
Proceedings of 17th Global Business Research Conference 

5-6 April 2018, Hotel Sunroute Plaza Shinjuku, Tokyo, Japan 

ISBN: 978-1-925488-62-3 

 

Adding the Value to Enhance the Quality of Rice Products in 
Thailand 

 

Kulpatsorn Sriboonpeng* and Krit Chaisangduean** 
 

This primary objectives of this research was to find the effective strategies to 
add the value to enhance the quality of rice products in Thailand. This study 
employed a qualitative research approach. The study was carried out over 
the four months period between September and December 2017.  The data 
were gathered from five groups of Thai farmers and five entrepreneurs of the 
rice product industry in the central and eastern regions of Thailand. They 
were selected by purposive sampling. The sample size was determined 
based on the data saturation point. A combination of in-depth interviews and 
focus group discussions were used to collect the data. The data were then 
analyze with content analysis. The research findings revealed that the 
effective strategies that could be used to add the value to enhance the 
quality of the rice products included: (i) designing and using attractive 
packaging; (ii) encouraging all stakeholders including farmers and 
entrepreneurs to take part and work together harmoniously in the process of 
planning and producing the products; and (iii) utilizing e-commerce as a main 
distribution channel.   
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Introduction  
 

 Now a day, we are realized that community economic as the root to support the 
domestic economy that any people can depend on themselves by local natural resources 
for living and family income. Community development opportunity and asset to the capital 
and also to trained project participation was make the community members was applied 
them wisdom and local resources to developing them community products that make 
them has more opportunity and income. So that, The local product development was 
make community member increase the quality of life. Thailand Policy that expect to be the 
highly income within 2036 followed with national strategy for 20 years that usually to adapt 
and changing from Efficiency-driven to be Innovation-driven that focus on competition 
competency and make the strength for commercial productive and service for stimulating 
the product and valuable working as a key condition to increase competition ability on 
national n the future. Increase income from original base and lift up benefit from new base 
for increase economic efficiently and improve quality of life by apply with innovation and 
important equipment to movement our country in any part as a key policy. However, Thai 
society in now a day still under the objectivism that make the morality crisis that make 
more social problems, Inequality of income distribution that make Poverty is intensifying.  

 
Moreover, Globalization movement, Especially economic system are complicated and 
more rapidly changed that make the root of Thai economic are fragile as a barrier for 
development. In addition to the disparity of income distribution and Poverty is intensifying 
also to national resources and environment were waned as well. More conflict in society  
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because it’s under objectivism movement that make the morality crisis. In the present, 
Globalization dynamic. Especially, economic system was complicated under trade and 
investment rule, groping both with bilateral and multilateral that affected to Thai economic 
which weakness in technology and industry that focus on money only but not aware on 
society as a limited to Thai quality of life development and also to stable society 
development that without immunity of almost people happiness.  
 
 From all of the domestic development limited found that economic administration 
that followed with capitalism system that without condition as a main idea for develop our 
country but does not consider on suitable with the condition of Thai society. Especially, 
rural area where people has daily life as mix economic with traditional was integrated with 
capitalism in rural society all the time. So that, Government can not solved the economic 
crisis but make unbalance between income and household expenditure more which make 
any communities still faced with diversity problems such as agricultural price fall, depth 
from illegal loan and over consumption beyond the ability to earn that affected to people 
living.        
        
Research Objective 
 

1. To supportive the rice products and innovation a[[lied for value added   
2. To studied how to develop package and commercial channel  
3. To recommend the strategy to develop value added of rice products  
4. To studied the context of farmer group and rice product entrepreneur  

 
Literature Review   
 

Value Added 
 
   Value added is the difference between the sale price and the production cost of a 
product is the unit profit. In economics, the sum of the unit profit, the unit depreciation 
cost, and the unit labor cost is the unit value added. Summing value added per unit over 
all units sold is total value added. Total value added is equivalent to revenue less 
intermediate consumption. Value added is a higher portion of revenue for integrated 
companies, e.g., manufacturing companies, and a lower portion of revenue for less 
integrated companies. 
 
   Theory of value chain of Michael Porter of Havard University was mentioned that  
focuses on systems, and how inputs are changed into the outputs purchased by 
consumers. Using this viewpoint, Porter described a chain of activities common to all 
businesses, and he divided them into primary and support activities. 
 

Natchada Angkratok (2010) was mentioned that the activities that related with 
directly product and service that affected to over valuable and continually depend on there 
are 5 ability consist of   

 
1. Consumer Understanding  
2. Value Added 
3. Consumer Value  
4. Pracitce 
5. Preserve the Value  

Value chain was classified there are 9 activities that each consist of both with 5 
Primary Activities and 4 Support Activity) 4 which are  
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Primary Activities  

1. Inbound Logistics  
2. Operation 
3. Outbound Logistics  
4. Marketing and Sales 
5. Services  

 
Support Activity  

1. General Administration/ Infrastructure 
2. Human Resources Management  
3. Research, Technology and System Development 
4. Procurement  

 
Pravej Sannamwong (2010) who was definite Value Added is using the resources 

for efficiently and highest value added. 
 

 Rice 
 
Rice is a main cereal as a main dish from all around the world. In addition to rice 

are similar species with grass under name the biggest grass and also has diversity that 
easily to growth both with lowland and plateau it’s can be growing too. Now a day Thailand 
has diversity kind of rice in all region area. The most area where planted most of rice is 
northeastern region of Thailand for there are 45 percentage of all area. Jasmin rice is the 
most popular which famous and as the most good quality of rice in the world. The rice that 
planted in this area usually export for revenue to the country. Minor area to plant the rice 
is central and northern region. So that, in the present Thailand still the research center of 
rice that shown the role as cereal civilization of the world.   

      
Kittipong Trakulchokamnuay (2015) was studied on Innovation of Rice Production, 

Rice Processing, and Rice Trade in Thailand. The research result showed that rice 
consumers were the group of people that have caused innovation creation. The rice 
distribution channels were the places for learning, sharing, and developing innovations. 
Rice processing aimed to make the consumers demand for identical products. Finally, 
innovation of rice production was aimed at the development of food security. 

 
The results of the first procedure showed that before the age of Green Revolution, 

Naturalism and Buddhism had influenced the farmers’ vision of rice production in which 
rice’s life cycle was similar to human development. After the revolution, the influence of 
capitalism and Thomas Robert Malthus’ principle of population changed the farmer’s vision 
about rice production. Farmers perceived that rice was commercial cereal and farmers’ 
were considered as part of the production system and rice trade. The current concept of 
innovation and creation of proficient farmers played an important role and changed farmers’ 
vision of rice production innovation.Farmers believed that rice production innovation was 
the development of food security. The result of second procedure revealed that rice 
consumers were people who were the beginning of the innovation creation. The rice 
distribution channels were the learning space, sharing and innovation development. Rice 
processing was to change the consumers’ demand for identical products. Finally, 
innovation of rice production was the development of food security.   The result found in the 
third procedure showed the future scenario for rice production innovation that the most 
probable scenario included the use of manufacturing technology to replace the farmers, 
combination of large fields, land transfer from farmers to capitalists, contract farming, and 
qualitative rice production and healthy rice. Secondly, the future vision of rice processing 
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innovation that the most probable scenario included healthy rice processing, increment of 
competitors in rice processing industries, transformation of rice into other products, and 
method to optimize rice processing. Thirdly, the future scenario of rice trade innovation that 
the most probable scenario included competition in the rice market, rice consumers’ 
behaviors, and adjudgment of business strategy. Program. 

  
Piyaporn Khamyingyong (2016) was studied on Maximizing the Value of Material 

scraps and Turning into Eco Products Case study: Home Decoration Products from Wood 
scraps. The research result showed that statistical analysis were portrayed as frequency, 
percentage, mean, standard deviation (SD) and inferential statistics, to analyze the 
relations and effects among these factors. The findings indicated that the sample was 
mostly female, aged between 31 and 40, holding a Bachelor’s degree and working as an 
employee whose salary was approximately 10,001 – 20,000 per month. Most of the sample 
lived in a single-family house, and purchased eco-friendly home decoration products to 
replace the damaged old pieces. The sample would mainly choose the products made out 
of wood due to the senses of nature and tenderness gained from the patterns of wood. The 
sample gave the priority to the marketing mix factors, followed by price, channel of 
distribution and promotion factors respectively, when purchasing eco-friendly home 
decoration products. 

 
Weerapol Boonsompob (2008) was mentioned that SWOT Analysis is a strategic 

planning technique used to help a person or organization identify the Strengths, 
Weaknesses, Opportunities, and Threats related to business competition or project 
planning. It is intended to specify the objectives of the business venture or project and 
identify the internal and external factors that are favourable and unfavourable to achieving 
those objectives. Users of a SWOT analysis often ask and answer questions to generate 
meaningful information for each category to make the tool useful and identify their 
competitive advantage. The degree to which the internal environment of the firm matches 
with the external environment is expressed by the concept of strategic fit. Identification of 
SWOTs is important because they can inform later steps in planning to achieve the 
objective. First, decision-makers should consider whether the objective is attainable, given 
the SWOTs. If the objective is not attainable, they must select a different objective and 
repeat the process. 

 
Internal Factors 

S (Strength) Characteristics of the business or project that give it an advantage 
over others 

W (Weaknesses) characteristics of the business that place the business or project 
at a disadvantage relative to others. 
External Factors 

O (Opportunities) elements in the environment that the business or project could 
exploit to its advantage.  

T (Threat) elements in the environment that could cause trouble for the business or 
project. 

Nuchanat Pitchapom (2009) who was studied on Using indigenous black glutinous 
rice in the commercialization process in Nakhon Ratchasima. The research result showed 
that rather to eat in daily life but also to bring black glutinous rice was processed to be 
steamed custard, sticky black glutinous rice sweet, Black coconut ball, black glutinous rice 
cake and black glutinous rice cracker as a dessert, to take a merit or souvenir for the older 
also to sale as a local product. For beverage is processed to be black glutinous rice sato, 
black glutinous rice wine, Germinated black glutinous rice mixed with grain and young 
black glutinous rice milk for relieve thirst, treat mouth ulcer, better blood circulation, 
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hypolipidaemic agent, good for health and has a lot of vitamin B1 B12 and Noadin. For 
cosmetic is processed to produce health product with black glutinous rice that valuable to 
brighten skin, reduce wrinkle and dark spot and make a thick black but not be grey hair. 
From all above conclude that the result to applied local wisdom for processed the 
commercial black glutinous rice in Nakornratchasrima Province that make knowledge on 
black glutinous rice cover with the process of plant, harvest, look forward and produce the 
product also to export to all around the world.  

       

         Consumer Behavior 
 

Consumer Behavior is the study of individuals, groups, or organizations and all the 
activities associated with the purchase, use and disposal of goods and services, including 
the consumer's emotional, mental and behavioural responses that precede or follow these 
activities. Consumer behaviour emerged in the 1940s and 50s as a distinct sub-discipline 
in the marketing area. Consumer behaviour is an inter-disciplinary social science that 
blends elements from psychology, sociology, social anthropology, ethnography, marketing 
and economics, especially behavioural economics. It examines how emotions, attitudes 
and preferences affect buying behaviour. Characteristics of individual consumers such as 
demographics, personality lifestyles and behavioural variables such as usage rates, usage 
occasion, loyalty, brand advocacy, willingness to provide referrals, in an attempt to 
understand people's wants and consumption are all investigated in formal studies of 
consumer behaviour. The study of consumer behaviour also investigates the influences, on 
the consumer, from groups such as family, friends, sports, reference groups, and society in 
general. 

 
Consumer motivation for selected both with product and service. An owner business 

should represent good of product and service as well. Cover with market strategy that self 
created or apply against competitor to solve and developing. Also to aware on diversity 
factors for responding to demand toward most of consumer behavior such as consumer 
decision to selected some product should learn on what kind of product that target group 
would love to buy or what kind of goods they are interested. This data will lead to consumer 
understanding that call 6 W 1 H which are 1) Who..Who is target group 2) What..What 
consumer buy3) Why..the reason to buy 4) Whom..Who join to buy 5) When..What time to 
buy 6) Where ..where are buying 7) How..How to buy (Patcharapan Maneechoti, 2017).  

 

Innovation Development 
 
Development is a concept that is based on interest. This is due to observing the 

phenomenon of social and cultural change. It clearly describes the changing nature of 
human society and culture for several reasons. 

 
1. Changing the Physical Environment  
2. Population Change 
3.  Isolation and Contact 
4. Social and Cultural Structure 
5. Levels of Knowledge and Technology (Knowledge and Technology) 
6.  Factors that cause other changes, such as the perceived need for change. Or 

policy of the country leader. 
7.  
From the past social phenomena, we find that social and cultural change is a 

natural occurrence that can not be avoided. Considering the change, it must understand 
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both the direction of change, the magnitude, the time, the change, and the change. 
Change) 

 
What is to be understood is the meaning of social and cultural change. Cover the 

transition to a progressive or regressive way. But the basic idea of development is the 
direction of change (Direction for Change) in a progressive way or change in a better way. 

 
The term "development" was first used in the 19th century by economists to 

address the problem of the industrial revolution in Europe. The change from human and 
animal labor to energy from technology, such as machinery, engines, occupations of 
people in society, change from agriculture to industrial occupations. The way to make a 
living is a way to make a living. The transition from rural to urban. The environment is 
changing from a natural environment to a man-made environment. After that, the word 
development is spreading around the world. By definition, the general meaning is the act 
of changing from one condition to another, which is better than the systematic one. 

 
 Innovation is production or adoption, assimilation, and exploitation of a value-

added novelty in economic and social spheres; renewal and enlargement of products, 
services, and markets; development of new methods of production; and establishment of 
new management systems. It is both a process and an outcome. 

   
Supachai Lorlohakarn and Pattamawadee Puapomyod were presented on 

Innovation Development Theory there are 5 theories consist of 1. technology push 2. 
market pull 3. Innovation from related with the stakeholder  4. Innovation from technology 
network and 5. Innovation from social network.  

 
Chamnan Ukham who was studied on local product development on Mookahan 

Province identity for tourism. The research result showed that on Mookahan Province 
identity there are 3 part consist of local product identity, tourist attraction identity and 
cultural identity. The opinion in the holistic all in high level. Local product development in 
now a day of Mookdahan province was selected as a local product for there are 173 
products that should focus on local identity for outstanding and shown the community 
identity to be the efficiently development.      
 

Methodology  
 

This study is Qualitative Research 
 

Population and the sampling 
 
The data were gathered fromfive groups of Thai farmers and five entrepreneurs of 

the rice product industry in the central and eastern regions of Thailand. 
 

Research Method 
 

         This research would like to studied the community context that data collected by In-
dept Interview. But for the topic on farmer group and rice product entrepreneur were 
studied by Focus Group Decision about the problem of farmer group and rice product 
entrepreneur were faced also to finding for community development strategy with SWOT 
ANALYSIS. In addition to studied the efficiently of farmer group and rice product 
entrepreneur for there are 10 case studies in central and eastern region of Thailand.  
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Analysis Method 

 
Content Analysis from operation conference process consist of  
1. General data from primary database of all communities in central and eastern of 

Thailand.  
2. Studied farmer group and rice product entrepreneur in central and eastern region 

of Thailand in each case study that cover with operation problem and finding the efficiently 
development strategy of civil state shop in central and eastern region of Thailand by 
questionnaire paper. 

3. Data Analysis from questionnaire papers for calculated the context of central 
famer group,operation problem and finding the way to develop efficiently strategy of 
farmer group and rice product entrepreneur in local community.  

4. Operation Conference with SWOT ANALYSIS that researcher and agent were 
recorded on data analysis papers with open end question also to finding for strong point, 
weak point, opportunity and trait from SWOT ANALYSIS. 

5. Concluded on strong point, weak point, opportunity and trait. 
6. Apply SWOT MATRIX result to be the strategy which are 

6.1S+O =Aggressive is many internal strengths, many external opportunities. 
6.2W+O =Turn Around is many internal weaknesses, many external 

opportunities 
6.3 S + T= Defensive is many internal weaknesses, many external threats 
6.4 W + T = Retrenchment or Regressive may be cancel or withdraw if can 

not  improve the weak point (W……>S) but if can do it’s can be ST Strategy for sustain or 
waiting fr the opportunity.  
 

Area Scope  
 

 Farmer group and entrepreneur in central and eastern region of Thailand was 
selected for there are 10 case studies. 

 

Population and sampling Scope 
  

Population and the sampling scope in this study consist of farmer group and 
entrepreneur for there are 5 peoples by Purposive Sampling.  
 

Findings   
 
 The farmer group and entrepreneur who outstanding on leadership, strategy plan, 
focus on customer, measurement, analysis and knowledge management, focus on 
personal and waare on the operation there are 3 groups that ready to be a role model 
both with community learning center and national product contribution. Moreover, The 
farmer group and entrepreneur who continually to developing and can be growth up in the 
future and al so to the target group are similar to the other shops.  The research result 
showed that the business advantage point both with farmer group and entrepreneur in 
central and eastern region were depend on the administrator who was trained and applied 
that knowledge and experience to improve them shops. In order that classified the product 
that easier to selected and use POS Program for efficiently product administration. 
Moreover, they focus on clean, lightness, comfortable, place order and close to regular 
customer.    
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 All of these Farmer group and entrepreneur. Although, just beginning them owner 
business but has identity are the most of customer is regular to but the products such as 
egg, rice, oil, spice or daily necessity that cover with sanitary ware, water pipe, fertilizers, 
cleanser and local goods. The other advantage point is they are try to developing local 
product in many style such as applied agricultural materials to created a new products to 
export. Teamwork process as key of successful by product selection by sharing them 
opinion from all members in housing fund for brainstorming that make Turkey community 
product. More over, they were created network around the communities. Sharing 
knowledge, technology and product diffusion. From all above can mention that all of 
advantage with showed the stable community of Farmer group and entrepreneur in central 
and eastern region of Thailand.   
 

Conclusion and Recommendation 
 

1. From In-depth interview result showed that they are still lack the knowledge and 
understanding on tax that should have the lecturer who well known in tax revenue to 
training for shop representative and teaching about commercial registration that has 
benefit to all. 

2. Should be improving on technology, Information Technology, Stocking system and 
also to logistic system that has benefit as well. 
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